
  16-Mar-09 NoCoEntre.Net Meeting Agenda 
        
Opening     

  This months meeting will feature presentations technical, communication and service ventures 
with environmental sensitivity. 

        
        

Round 1 Presenters      

        
Name:  Amanda Latham-Frisbie     
Contact:  lafriz13 >@< simla.colostate.edu    
Company:  Organic Box House    
Product:  We as a group have found a niche in downtown Denver that is unfulfilled. We want to prepare 

healthy, organic breakfast and lunch and have it available via our on-line ordering system, for 
customers at the convenience of their desk.  

        
Request: Advice on how to secure funding. Feedback from anyone who may have worked in the Denver 

regarding our business model, plus ways to make it more reliable and more convenient to our 
customers. 

        
        
Name:  Mitesh Gala     
Contact:  maxarisa >@< gmail.com   (213) 268-3076 
Company:  SEED   http://smallengines.weebly.com/ 
Product: Small Engines for Economic Development is a start-up, for-profit enterprise in the business of 

developing and selling clean burning, fuel efficient and affordable small STW1 engines to small 
landholder farmers in the developing world for irrigation applications. Presently, 600 million 
small landholding farmers living on $2/day lack access to affordable and efficient irrigation 
facilities. 

        
Request:  

        
        

Networking     

20 minutes of exchanging help and ideas     
   
Appreciation for sponsors:    
Venue: 

 
Eric Larsen – Neenan Company 

Associate: Tom Dean – Business School – CSU 
Carl Hammerdorfer – Business School - CSU 

 Refreshments: 

   
Keith Graham — Thorson Rocky 
Mountain 

  
   
 
Scott Roper — Texas Instruments. 

        
Round 2 Presenters     



        
        
        
Name: Tim Hampton     
Contact: timhampton >@< mac.com   310-774-7361 
Company:  TapTapCards   http://taptap.net/ 
Product:  A beta of an online service for iPhone users to send hardcopy post cards of the pictures they 

snap at home or during their travels from an environmentally conscience firm 
        
Request: Accelerating consumer adoption through aggressive marketing and suggestions to enhance his 

CEO effectiveness while adjusting to a fast changing niche. 
        
        
Name:  Mark Pelletier     
Contact m.j.pelletier >@< gmail.com   970-978-6188         
Company:  Adaptive Interfaces   http://www.adaptint.com  
Product:  Products for monitoring aircraft and engine parameters.- Individual, 2 1/4 Inch Instruments for 

the experimental and home built aircraft market: Altimeter and Mode C Encoder, Mode C 
Decoder , Electrical System, Engine Performance, Fuel System, Engine Temperature and Oil 
System Monitors·  

        
Request: Help in software development to match transducer, promoting and marketing the instrument, 

and intellectual property issues. 

        
        
Close and Networking     

        
Follow-up networking      
        
 


