LinkedIn  - groups
So, Linkedin groups may just be the greatest (and often the most under-utilized) tools on Linkedin. If you've been on Linkedin for a while, you may have joined a group or two. A college alumni group or a former company alumni group, perhaps? 

Well, those are good. But honestly, there doesn't seem to be a lot of powerful interaction going on there, especially for those out there cracking the pavement looking for work these days. 

A good LInkedin group has a well stated purpose, requires that memberships be approved, includes active members (not just badge collectors and LIONs), has a good ratio of helpful people and has an active owner (keeping things real). Yes, not just everyone out for themselves. 
 1. Indeed.com - A Group for Indeed.com job-seekers and employers. Indeed.com is the leading search engine for jobs. ONE SEARCH. ALL JOBS 

2. CPGpeople - A Professional networking group for people with an extensive CPG/Consumer Prod, or FMCG background. 

3. Linking the LaidOff - Are you, or someone you know, one of the 1.2 Million Americans who lost their jobs in 2008? If so, please join us in Linking The Laid Off. 

4. Helping Friends Career Network (LI2HF) - Welcome to the LinkedIn2 HFCN group -- a business and career network of networkers for entrepreneurs, hiring managers, recruiters, and talented professionals worldwide to make meaningful win win connections! 
5. Career Rocket Ship - Welcome to Career Rocket Ship, a new career advancement networking group where any and all career-seekers and career-changers can post their career objectives and where any and all employers and recruiters can browse and search for available job candidates and/or post their available opportunities. 

6. Success Through Networking - The purpose of this Professional Networking Group is to assist members who wish to advance their careers through professional networking. Members assist each other by mentoring, networking and passing on job leads. We are different because we take a proactive approach to networking. 

7. Women for Hire - This group is for professionals who support Women For Hire's mission to help women launch and advance their careers. Members of this group seek the advice and connections of others, and they're willing to reciprocate with advice and connections as well. 

8. TalentBar: HR and Recruiter Network - TalentBar is the premier networking group for the recruiting, staffing, and Human Resources fields, with over 30K recruiters, HR, and recruitment or talent consultants. Connect with alumni and colleagues, or make new friends and connections. 
9. Executive Suite - Welcome to the Executive Suite where you can connect with over 100,000 US-based executive and recruiter members. For additional career advice, recruiter connections and job opportunities, please go to www.execunet.com. 

10. Spin Strategy™ - This group is comprised of active job seekers as well as employed professionals offering tips, advice and strategies for successful job search. Spin Strategy is based on a blog and website: Spin Strategy - Tools for Intelligent Job Search.
Linkedin is an amazing resource. But here's a little secret.    Definition of LION (Linked In Open Networker)
You have to use it. 
- A top 10.  The best job search groups on Linkedin.  by Tim Tyrell-Smith
Now that you are a member of a group, here are a few things you should do to establish yourself as a member and begin building relationships:

1. READ THE RULES
Many groups have a discussion post that lays out the guidelines for participating.  Some have strict rules that are well enforced.  Others are more loosely managed.  Respect the group's rules or risk being either banned (sounds cruel . . . usually you will get a warning) or shunned by the most active members. 

2. INTRODUCE YOURSELF
Some groups have a discussion (often a featured discussion) already started that allows new members to introduce themselves.  If not, start a new discussion to do so.  Keep it short and concise.  Think of it as your 30 second intro speech on paper.  Oh, and always offer your help to the rest of the membership. For example, if you are well-connected at a big company in the area, offer to provide a few introductions!

3. READ THROUGH (OR SEARCH) THE MEMBER LIST
You may already know a few members or may have a number of them as second-level contacts.  Either way, you can get a sense of the folks who you are now connected to via this group.

4. READ THE CURRENT DISCUSSIONS AND . . . SHARE YOUR FEEDBACK
Depending on the group you've joined, there are two types of group discussions.  In my opinion, the BEST groups include interactive discussions with a number of comments on each one.  If you find that your new group is more self-serving, either try an unselfish post to see how people react to your discussion or (gulp) find a new group.  What do I mean by selfish?  A post that is simply selling something and not offering to help.  If you find a discussion you like, add your comments.  Either add your ideas or simply thank the author for a great discussion.

5. START A DISCUSSION
OK, but what do I say?  Ask a question that you think other members could answer and that a good chunk of the membership would find interesting.  Try different ideas but make sure you are not just throwing out questions just to get noticed.  You may get noticed as a less productive member.

6. POST A JOB
Linkedin just added a new tab at the top of the group page that allows members to post jobs.  If you know of a job that you think members might want to know about, add it!

7. UPLOAD A NEWS ARTICLE
Have you seen a new blog post or news article that includes relevant advice for people in your group? Just click "Submit a News Article", add the URL and you are all done.  Again, start slow.  Too many ads can be seen as spamming (bad).

8. COMMENTS TURN INTO PHONE CALLS.  PHONE CALLS TURN INTO RELATIONSHIPS
In order to really build relationships on Linkedin, you need to be proactive.  If you start a good "back and forth" with someone, look to see if they'd be open to a phone call.  It really helps determine if connecting formally on Linkedin makes sense.  Remember, I recommend a Linkedin policy that requires a phone call in advance of connecting.  I find it makes for a better relationship . . .

Beyond the ideas above, most important is just to get started.  
Posted by Tim Tyrell-Smith on March 15, 2009 in Using Linkedin
Starting out with LinkedIn.com

The possibilities are endless, and some may say more constructive than other social media vehicles, so let’s show you how you can make the most out of LinkedIn quickly.

What is LinkedIn?

It’s a networking site for business people across the world. It is also much more complex than Twitter or other forms of social media, and when you use it well, it will work for you. There are well over 36 million uses, from all sorts of business backgrounds, including people like Bill Gates and Barack Obama.

What to do first.

Get your own profile page up and running, by following the prompts. It will tell you when your profile is 100% complete. Make sure you add a picture, either of yourself or your company logo. A picture of your self does personalize it more, but brand recognition is also important.

When it comes to adding your website url, choose “other” instead of “my website” then you can put the url which will show your company site rather than “my website” on your profile page. You can then use this to add another “other”, that being your twitter address or your blog. If you later on decide to chair a group, you can put the url of your group in here too. Big tip.

Connect with everyone you know in your address book. You can easily export them in from Outlook etc by following the prompts. It even tells you who is currently on LinkedIn that you know already.

Getting recommendations is also key, and the best way to do this is to recommend someone you know well, and hope they return the favour. It never seems right to me to ask for recommendations from people, so this is an easy way round it. When writing a recommendation for someone else, be honest, describe the capacity in which you know the person and comment on that. If you only know them socially, describe their personality rather than their work ethic.
A great time to write a recommendation for someone is when you have just completed a business transaction with them, it helps to create that nice warm and fuzzy feeling. You may find you get some referral work because of it.

It does take a bit of time to get your page set up right and it is important, so bare with it.

What to do next

When you are happy with your own profile, join some groups. They could be groups in your line of work, or groups such as “Small Business” or “Made from New Zealand”. This is the place to take part in conversations and get your profile out there, adding comments to other people’s posts, and then writing and adding your own in. 
It is really rewarding when you are the writer, and people interact with you leaving comments, both good and bad. You will also pick up contacts to do business with either now or in the future. A great place to network.

Answering and asking questions in the Questions section are another great way to interact, so try that area too. Which ever way you do it, always check your spelling with your ABC on your browser before you send it. 

Add your website link to any thing you comment on.

Other great uses for LinkedIn

· Use it to check people out who you are meeting with. I find it better than Google 
· A recruitment tool

· A tool to check out your prospective new boss

· Send an introduction to join to people you are hoping to do business with a couple of days after you have followed up with them. By using the introduction as a “filler”, they will also get a reminder via LinkedIn if they don’t respond by a certain time. This keeps your name in their head for a while longer. 

This really is only the tip of the iceberg, but at least it will give you some ideas how to get moving quickly. It’s like anything, the more you put in……If you are struggling and need help, let Blue Banana sort out your LinkedIn page for you.  From Blue Banana, March 9, 2009
The Importance of Social Networking
In the era of the Internet, don’t be too fast to dismiss social networking websites as “places to post pictures of the weekend.” In fact many social websites can be helpful in getting a potential job seekers name out in the open. 
Recently many have been turning to major social media outlets to get their name in the open in order to meet potential connections in their respective industry. For example Jake at http://jakeonjobs.typepad.com outlines two major websites, Linked In and Twitter:

“Linked In – A professional site for reaching out. This IS a site for connecting clients and colleagues with one another. This IS NOT a site for posting pictures from the weekend.”
“Twitter – A Site for Piquing Interest. This IS a site for letting others know what you are doing, reading, creating, working on, or thinking about at any given moment. That’s it.”
Twitter is the simplest to use out of all the social media websites because the interface is very user friendly, and there is little effort required to set it up as compared to other social sites that require a plethora of personal information and time to begin. A useful starting guide for Twitter can be found at www.administrativearts.com which says:

“Twitter can also be an awesome networking tool. Once you join, be sure and fill out your profile and bio, and then start looking for people to follow. I recommend twellow.com for finding people to follow. Follow people in your locality, in your industry, who have similar hobbies and beliefs, whatever you enjoy. And then start interacting. Reply to what others say, share what you’re reading on the web, and get to know people. And here and there, maybe once a day, mention that you’re looking for work. Link your resume. You’d be surprised how far things can get retweeted.”

For those that are looking to start a Linkedin profile or already have one, a list of useful groups to join can be found at http://www.secretsofthejobhunt.com/profiles/blogs/a-top-10-the-best-job-search.

The Career Group Library goes a bit more in depth with Twitter by showcasing some great people to ‘follow’ on the website for those interested in job openings, career news articles, and events:

“JobOnline - http://twitter.com/JobOnline - the latest graduate vacancies The Careers Group - http://twitter.com/careersgroup - updated with careers news articles, new resources, upcoming events. The Guardian London Graduate Fair - http://twitter.com/londongradfair - new exhibitors and general build-up to the big day.”

Of course you can always follow ResumeBucket for the latest and greatest in ways to promote yourself online and get the job you’ve always dreamed of! ☺
From  resumebucket blog



Join Our Facebook Group 




Join our Linkedin Group




