
SkeptiCamp Colorado 3

Meeting Agenda
November 18, 2008

1) Brief Overview/Orientation on SkeptiCamp
2) Basic Logistics
 a) Date
 b) Time
 c) Location
 d) # of Rooms?
 e) Equipment needed
 f) Preparty?
 g) Talk Format
3) (Rough) Budgeting:
 a) Locale
 b) Food
 c) T-Shirts
 d) Other Swag (e.g. Skeptic Mags, JREF stuff, etc)
4) Sponsorship Brianstorming:
 a) Who?  “Celebrities”/Corporations/Small Donors?
 b) How to contact?
 c) Money Handling 
5) Publicity
 a) Website
 b) Blog
 c) Podcast
 d) Local/Traditional Advertising
 e) Deliberate Outreach:  e.g. to MUFON, magicians, scientists, alternative 
medicine practitioners, journalists, students, religious groups, atheist groups, etc.
6) Speaker/Contributor Wrangling
7) Potential Partnerships:
 Rocky Mountain Skeptics, Skeptics Give (Atlanta), Fund For Thought, RMP, 
 Libraries, Schools, etc. 
8) Job Distributions:
 a) Czar(ina)s necessary for jobs (see job list table below).
 b) Elect Lead to coordinate Czar(ina)s.
9) Timeline & Method for Future Communications.

10) Anything Else?  Then Adjourn

JOB WHO CONTACT WHO CONTACT



Secure Location

Event Moderator/
Scheduling Nazi

Procure Sponsorship

Design and Acquire 
T-Shirts

Plan Food

Acquire Swag/
Goodies

Hound Speakers

Manage Website

Handle Money

Blogging

Podcasts/Interviews

Other Internet 
Presence

Local/Traditional 
Media Publicity

Outreach 

Partnership 
Development
Day-Of Media 

Manager
Post-Hoc Publicity

 

 


