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Copyright Information 
Copyright 2008 by Corey Creed, Hippo Internet Marketing 

 

All rights reserved. 

 

No portion of this document may be reproduced without the expressed written 

consent of the author. 

 

This publication is intended to give practical advice on the subject matter 

covered.  It is not intended to give any sort of legal and/or financial advice.  It is 

up to the reader to decide the best course of action based off his/her situation.  

The author and publishers specifically disclaim any liability incurred from the use 

or application of the content outlined in this book.  The reader is solely 

responsible for any actions taken as a result of the material covered in this book. 

 

(Don’t be nervous, we say this legal stuff at the beginning of all our books.) 
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Who is Corey Creed? 
 

Corey Creed is a search engine strategist, Internet marketing consultant, trainer, 

and blogger.  He is the president and founder of Hippo Internet Marketing, 

specializing in internet marketing consulting and training.    

 

You can learn more about him at www.CoreyCreed.com 

 

You can obtain more free resources and learn about the classes Hippo provides 

at www.HippoIMT.com. 

 

You can follow Corey on Twitter at http://twitter.com/coreycreed 

 

You can follow Hippo Internet Marketing at http://twitter.com/Charlotte_SEO 
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Introduction 
 

Not long ago, Google (and the other search engines) were thought of as 

something only “the kids” and “the geeks” used.   

 

But the Internet is here to stay.  And Google is one of the primary tools that 

marketers, businesses, and people in general now use. 

 

Social media is next.  Don’t be fooled.  It is not a passing fad that only “the kids” 

and “the geeks” are using.  You owe it to yourself and your business to start 

understanding what it is.   

 

Twitter is one of the most popular forms of social media.   

 

 

Ready?  Let’s get started! 
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What is Twitter? 
 

You are probably reading this e-book because you have heard about Twitter but 

don’t know exactly how to get started, what to do, or why.  You may not even 

know what it is.  So let’s start there. 

 

Twitter definition: 

A free social networking and micro-blogging service that allows users to 

send updates (tweets) which are text-based posts, up to 140 characters 

long. 

 

HUH?!? 

 

Let’s break it down… 

·  Social Networking  means you can build an online community with it. 

·  Micro-blogging  means you can publish your brief thoughts. 

·  Tweets  are your thoughts. They are 140 characters (or less) each. 

 

Still confused? 

 

The fact is that Twitter is much harder to describe than to use.  So instead of 

trying to understand it, you really need to just jump in and try using it. 

 

That’s what this e-book is all about.  It should help you get started quickly. 

 

Ready?  Don’t be afraid.  Read on and jump in. 
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Create an account 
 

Open your browser and go to www.Twitter.com. 

 

 

 

Click the big green button circled (in red) above. 
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NOTE:  Put a little thought into the username  you choose in the above screen.  

Try choosing something that would entice people in your industry or location to 

choose to listen to what you say.  

 

Fill out the above screen and press the button at the bottom of the page. 
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This section is optional.  If you have a lot of email addresses stored in the 
contacts section of your email account, you may want to try it.  Otherwise, simply 
skip this section. 
 
Either way, you will have created your Twitter account! 
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Posting 
 

After creating your account (or anytime you login), you will be able to start 

posting.  Simply write anything you want to in the box circled below. 
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What should you write?  Anything!   

 

Twitter encourages users to answer the question “What are you doing?” as 

shown on the screen.  But in actuality, you can write anything.  The only thing 

that limits you is your imagination – and the 140 character limit. 

 

So take a moment right now to write a few posts.  Talk about anything on your 

mind.  Here are some questions to get you thinking and posting… 

·  What do you think of Twitter so far? 

·  What did you have for breakfast this morning? 

·  What do you want to accomplish today? 

·  How do you feel right now? 

 

Now that you have posting down, let’s move on to reading what others are 

twittering about. 

 

Reminder:  Each post on Twitter is called a “Tweet”. 
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Following 
 

In order to read what others are twittering about, you need to “Follow” them.   

 

But how can you follow someone if you don’t know their username?   Good 

question.   

 

You can try searching for them in the search box at the top of the page.   

 

You can also try using a search engine.  I have typed in “twitter” and a person’s 

name to find them.  For example, I typed in “twitter andy beal” to find his page… 

 

 



 
Hippo Internet Marketing Page 13 of 27 www.HippoIMT.com  

 
Copyright 2008 Corey Creed, Hippo Internet Marketing Training.  You may not reproduce, copy, post or forward this report 
in any print or electronic format. For additional copies or permissions, visit www.HippoIMT.com.  

One way or another, I’m sure you will eventually find the page of someone you 

know (for example, try http://twitter.com/coreycreed).  When you get to their 

profile page, you will be able to read their most recent tweets.  You can also read 

the “About” information on the right side of the page to learn more. 
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If you would like to stay informed of what they are twittering about, press the 

FOLLOW button under their picture… 

 

 

After “following” someone, you will see their tweets on your home page… 
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Continue this process.  It’s not uncommon to follow dozens or even hundreds of 

users.  Some of my favorites include: 

·  http://twitter.com/googlenews 

·  http://twitter.com/theobserver 

·  http://twitter.com/JasonCalacanis 

·  http://twitter.com/problogger  

 

In fact, here is an even easier way to find more people to follow.  On anyone’s 

profile page, you can see all the people they follow in the bottom-right corner of 

their screen.  Click on any of those images to find more people to follow. 

 

 

Note that whenever you follow someone, they typically get an email saying that 

you have done so.  In return, they may choose to follow you. 
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Join the conversation 
 

As you read what others are twittering about, you will probably notice that there 

are a lot of conversations going on.  There are two ways to do this. 

 

Replying 
 

If you would like to comment on something someone else says, be sure to type 

an @ symbol and their username before your tweet.  This will direct your tweet to 

that person, yet the tweet is still visible to the public. 

 

See below for some examples. 

 

 

NOTE:  When you see someone else do this, you can click on the username to 

see what the person they are replying to has written.  This will help you find more 

users to follow. 
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Private messages 
 

Private, or direct, messages can only be done between mutual followers. This 

means you must be following them and they must be following you.  When this is 

true, you will see a "message" link on a friend's profile page. 

 

 

You can also send a private message to them by typing a d and a space before 

their username.  Type this before the message you type.  See below.  

 

 

All direct messages you send to others will archive in their inbox and depending 

on their email preferences, be sent via email. 
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Settings 
 

Now that you are starting to get the feel for how this works, take a moment to 

click on the “settings” link at the top right corner of the screen.  Here you can 

change your account information, password, picture and design of your page. 

 

Twitter via TXT 
 

Also in the settings, you can specify what your mobile phone number is.  If you 

do, you will then have the option to get tweets on your phone via txt messages.   

 

Don’t worry; there are plenty of options here.   

 

For example, you can decide if you want updates via txt for each person you 

follow.  In other words, you may follow dozens of people via the web, but only get 

txt messages on your mobile from one person in particular.   

 

You can also turn this feature off and on from your mobile phone.   

 

Several other options are available and well documented on Twitter.com. 
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Pull it all together 
 

At this point, you are likely thinking that this is mildly interesting.  But you 

probably aren’t seeing what the big fuss is about.  Why are people so excited 

about this?  For me personally, I did not get all that excited about Twitter until I 

used other software to get the full benefit.   

 

At the bottom of the page on Twitter.com, you will see a link called “downloads”.  

Click that and you will see links to several ways to use Twitter more effectively. 

 

As you scan through that page and perhaps even the links at the bottom of that 

page, you will see the many options for how to access Twitter.  There is software 

for the PC, the MAC, your mobile phone, your browser, and much more.  

 

I’ve tried a few.  My favorite right now is Twhirl.  You can download it on your PC 

for free at http://www.twhirl.org.  Using a service like this means that I don’t go to 

the Twitter site at all anymore (except maybe to change my profile). 

 

Twhirl sits on my desktop (on my third monitor) all day long and updates as the 

various people I follow continue to comment.  I occasionally glance at it to see 

what people are talking about and what they are doing.  I occasionally open the 

links people offer and follow the people that they are conversing with.  

 

NOTE:  This is where the true benefit as well as the true danger of Twitter lies.  If 

you follow enough people, you will be distracted all day long and enjoy it.  But 

you won’t get any work done.  Know your limits.  Close it down if you need to 

focus.  (Don’t we all?) 
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Here is a screen shot of what Twhirl looks like... 
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One very helpful feature of Twhirl (or other programs like it) is the automatic 

shortening of urls.  As you know, each tweet must be 140 characters or less.  So 

if you want to link to a typical url such as http://seo.meetup.com/76/members/, 

you will use up 30-40 characters or more. 

 

On Twhirl, you can press this small button… 

 

 

It will bring up a window that looks like the below.   

You enter your long url and press the SHORTEN button. 

 

 

As you can see, it shortened our URL to only 16 characters -  http://is.gd/UIh  
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WHY Twitter? 
 

So far, we have only discussed the HOW part.  Honestly, it’s quite easy to use 

Twitter.  You could have figured out most of what was written above on your own 

if you just poked around a little. 

 

But if you have gotten this far all in one sitting, you may be sitting there 

wondering what to do next.  Why should you use this thing we call Twitter? 

 

Instead of listing off a bunch of reasons or practical uses as bulleted points, I 

want to share some personal experiences of how I have used Twitter.  I think you 

will quickly see how you could do something similar and benefit accordingly. 

 

Stay in Touch 
 

My first experience with Twitter was to talk my co-workers and nieces to join 

Twitter and follow me.  My two nieces live in Massachusetts and were 17 and 19 

at the time.  I normally talk with them every few months, if that.   

 

They quickly talked a few of their friends into joining and most of them used their 

mobile phone to post and follow each other.  All of us posted several times per 

day about what we were doing (and thinking) at any given time. 

 

If you have the opportunity to do this, I strongly encourage it.  It’s an interesting 

phenomenon to occasionally get very brief messages from people you care 

about in other parts of the country that you seldom see.  It’s not as personal as 

being together, but you do feel like you are keeping in touch and know what they 

are doing and thinking. 
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Interestingly, the next step was to show my Twitter feed on a web page.  This 

resulted in my parents and sister occasionally reading what I was doing and 

thinking.   

 

It’s an unusual way to say in touch, but it is strangely effective. 

 

Stay Informed 
 

My next experience in using Twitter was to signup for updates from news 

services such as CNN, Google News, and The Charlotte Observer.  I typically 

don’t watch news on television any more, so it’s a great way to stay informed. 

 

If you work in marketing or with the Internet in general, there are several sources 

for trade information on Twitter such as Search Engine Land, Search Engine 

Journal, Problogger, Copyblogger, etc. 

 

Similarly, if you follow others in your same industry, you will find that they 

typically link to things very quickly.  It’s not uncommon for me to get links to 

interesting articles and blog posts through Twitter almost as soon as they are 

posted.   

 

This can be interesting or distracting.  Use Twitter as a news source selectively 

or you can waste your life away just following Twitter all day every day. 

 

Join the Community 
 

At this point, I decided to jump into Twitter with both feet.  I spent several hours 

following as many people as I could.  I mostly looked for anyone that was 
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involved in my industry (Search Engine Optimization) or in the Charlotte, NC 

area.   

 

As I did, I found that many of them followed me back.  The result was that I 

quickly became part of a giant community of SEO and Charlotte people that are 

all using Twitter.  When you follow hundreds of people all posting 140 character 

or less comments, you get a real feel for what the community as a whole is doing 

and thinking. 

 

In the SEO world, I can see what people are concerned about and working on.  I 

get a feel for what the next big thing might be and what problems others are 

facing.  I also follow the true thought leaders in the industry.  In Charlotte, I can 

see what’s happening locally and what is making the news.  

 

But it goes deeper.  As I read what others are saying and thinking, I can typically 

jump in and join the conversation.  Simply reply to anything someone says.  If 

they see your reply, it may end up in a short conversation back and forth.  This 

leads me to my next experience… 

 

Get Answers from Real People 
 

This story requires a little background.  Several months ago, I knew I needed to 

start a Facebook campaign for a big client.   

 

This is how I approached the situation.  First, I jumped into Facebook and made 

a profile for myself.  I was still a little confused about some things, so I bought a 

couple books on Amazon and read them.  (My favorite was “Facebook:  The 

Missing Manual”.  I highly recommend it.)  Then, I bought a few e-books on 

Facebook.  But I still had a nagging question that I wanted answered before I 

started the campaign for the client.   
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What exactly the question was is not important.  Trust me, it was a good one. 

 

So my next step was to jump on the online forums about Facebook.  I joined two 

of them and asked my question.  I still could not get a good answer.  I then 

emailed a couple of friends and went back and forth a couple times.  No good 

answer still. 

 

This is where Twitter saved the day… 

 

One day I was sitting at my computer frustrated.  I wanted an answer to my 

question.  So I posted a simple tweet… 

 

Has anyone done a Facebook campaign for a client?  I have a quick simple 

question. 

 

One minute later I got a reply.  I asked if I could call him.  I clicked through to his 

website as listed on his Twitter profile and found his phone number on the 

contact us page of his website. 

 

One minute later we were on the phone and he answered my question in five 

minutes.  I was extremely grateful for getting an answer I had struggled for 

months to find. 

 

Others have done similar things with Twitter.  It is a great way to get quick 

answers from real people in your community. 

 

Connect with others 
 

I have one last story for you. 



 
Hippo Internet Marketing Page 26 of 27 www.HippoIMT.com  

 
Copyright 2008 Corey Creed, Hippo Internet Marketing Training.  You may not reproduce, copy, post or forward this report 
in any print or electronic format. For additional copies or permissions, visit www.HippoIMT.com.  

 

About two months ago, I read somewhere that Andy Beal (long time Internet 

Marketing consultant and reputation management expert) will follow anyone that 

follows him on Twitter.   

 

So naturally, I gave it a try.  I followed him and he soon followed me back.  By the 

way, Andy is an interesting person to follow on Twitter.  He can be found at 

http://twitter.com/andybeal.  He currently has over 2,800 followers. 

 

Every now and then I would reply to his tweets and/or ask him a question and he 

was often kind enough to reply back.  So one day I asked him if he would like to 

visit Charlotte and speak to our local Charlotte SEO Meetup group.  (We have 

about 140 members interested in SEO and about 30 regularly attend our 

meetings.) 

 

Andy was kind enough to visit us about a month or two later and give a fantastic 

presentation on Online Reputation Management.  It was a sincere pleasure to 

meet someone that has been involved in the industry so long and knows his topic 

so well. 

 

And it all started on Twitter. 

 

Your turn 
 

I hope that my above experiences with Twitter help you to see the value of this 

new medium.  I also hope they give you some ideas on how you can use this to 

your advantage. 
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Caution! 
 

As mentioned previously, it’s not hard for Twitter to become the world’s greatest 

time waster.  So have a plan on how to use it and don’t be afraid to shut it off.  

We all need to do so from time to time to get things done. 

 

Next steps 
 

Twitter can be used in many different ways.  But it does you no good if you don’t 

jump in and give it a try. 

 

I encourage you to make a profile for yourself and one for your business.  Start 

posting.  You will find that putting your thoughts in writing is beneficial even if no 

one else reads them.  It helps you to clarify your actions and thoughts. 

 

But don’t stop there.  Let others know about your profile.  Let them know about 

this book so that they can jump in as well. 

 

Conclusion 
 

I hope that this brief e-book has enabled you to jump in to this new form of 

communication.  Please be sure to follow my two accounts and I’ll follow you 

back so we can keep in touch. 

 

I welcome your comments. 

 

Corey Creed 

http://twitter.com/CoreyCreed  

Hippo Internet Marketing 

http://twitter.com/Charlotte_SEO 

 


