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Agenda

ÁWhy landing pages are important

ÁWhy testing is important

ÁHow to make it easier to put both to work



Conversions = Actions

ÁJoin

ÁRSVP

ÁDonate

ÁRegister

ÁDownload



How to Use Landing Pages

ÁPay-per-click

ÁWithin your website

ÁEmail response

ÁEvents

ÁGrass roots action

I Pay $$$ to Get Your Attention
Now I have you wanting to click
Why point you to my home page?
www.wasted-opportunity.com

http://www.google.com/nonprofits
http://www.wastedopportunity.com/
http://www.wastedopportunity.com/
http://www.wastedopportunity.com/


Anatomy of a Landing Page

Á Headline

Á Logo

Á Image

Á Call to Action

Á Button

Á Form

Á Body copy

Á Sub copy

Á Testimonial

Á Caption

Á Navigation

Á Privacy policy

Á Other assurance mechanisms

Source: Salesforce.com presentation on search marketing



Best Practices

ÁMinimal navigation

ÁRelevancy & segmentation

ÁContinuity

ÁClarity of headline

ÁButton text

ÁForm design

ÁPrivacy policy & other assurances

ÁLittle details matter, but test the big things first




